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Role Overview: We are seeking a creative and motivated Marketing Intern to help drive 
player acquisition and brand awareness for Polandball Go. This hands-on internship is 
designed to give high school students practical, real-world experience in digital marketing, 
content creation, and business outreach within the mobile gaming industry. The intern will 
have the unique opportunity to take ownership of a marketing campaign from concept to 
execution. 

Key Responsibilities: 

• Content Creation: Storyboard, film, and edit engaging short-form video content (for 
platforms like TikTok, YouTube Shorts, and Instagram) to attract new players. 

• Partnership Outreach: Research and identify potential brand partners, content 
creators, and influencers for exciting collaborations and sponsorships. 

• Trend Analysis: Monitor current social media trends, viral formats, and internet 
culture to brainstorm creative hooks and marketing experiments. 

• Digital Design: Utilize graphic design tools (such as Canva) and video editing 
software (such as CapCut) to create promotional assets. 

• Campaign Management: Analyze content performance metrics to see what works, 
using data to validate and improve future marketing efforts. 

Ideal Candidate Profile: 

• Strong understanding of short-form social media strategy and current digital trends. 

• Basic experience with graphic design (e.g., Canva) and/or video editing is 
encouraged but not technically necessary. It is a big plus if they do have it but if they 
don't we are happy to show the basics of how to use it. If a candidate doesn't have 
these skills, it's important that they are excited to learn them. 

• A well-rounded interest in global cultures, geography, and history. 

• Highly creative, proactive, and excited to experiment with new ideas. 

Learning Outcomes: By the end of this program, the intern will have developed a 
professional portfolio of digital content, gained experience in B2B/influencer outreach, and 
learned how to build and analyze a digital marketing campaign in a live product 
environment. 

 


